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Abstract:  
 The marketing strategy of tourism in Algeria depends on 

the marketing of the destination Algeria. Within the framework 
of the willayas tourist development master plans emanating 
from the national tourist development plan. The aim is to 
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produce a quality tourist product that enhances the qualities of 
each region. Local level and spread across the country. In this 
framework, the tourism and artisanal direction of the willaya of 
Constantine has established its master plan of tourism 
development horizon 2030 east which aims to identify and make 
known the natural and tourist capacities of the willaya and to 
put in place the Strategic orientations of tourist development in 
order to commercialize them in the short, medium and long 
term by providing the necessary means 
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2
Ministére de l’aménagement du territoire, du tourisme et de l’artisanat, 

politique gouvernementale dans le domaine de l’aménagement du 
territoire , du tourisme et de l’artisanat, septembre 2015, 
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http: //www.matta.gov.dz/index.php/fr/2015-07-11-12-49-09/  

amenagement- touristique
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